Never hire an agency
that can't tell you all
about itself on one page.

DATE FORMED
2003

CONCEPT

A former pharmaceutical
marketer and a veteran
Creative Director reinvent
the pharmaceutical agency.

STRATEGY

Provide clients with one-stop
shopping for all aspects that
impact physician behavior.

PHILOSOPHY
Simplify.

MISSION

To form enduring strategic
partnerships with clients.

PERSONALITY
Nimble, savvy, “gets it,” fun.

STAFF

45 — Small enough to give
you close personal attention,
Big enough to handle
anything.

CROSSROADS

m
PAIN MANAGEMENT

ANTIBODY

SIMPLIFY

OPERATING STYLE
We live your brand the way you do.

WHAT WE DO

Strategy, Creative, Rep tools,
Accredited CHE Programs, Patient
Adherence Programs, Web Design,
DTC, Advisory Boards, Symposia,
Speaker Tours

OUR PARTNERSHIPS

Abbott, Alexion, Astellas, Baxter,
Bayer, Bristol-Myers Squibb, Biovail,
Ferring, Galderma, Novo Nordisk,
Paladin, Sanofi-Aventis, Schering-
Plough, Servier, UCB.

QUOTE:

“Changing physician behavior
means being ruthlessly
competitive. Safe messaging
is the riskiest of all.”
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